Specialized

& i

by Joan Jones

Each season’s cycling products for women continue to
chart new territory as more companies embrace the con-
cept that women have different needs and tastes. It's
refreshing to see the evolution on so many fronts as more
women are ready to take the plunge and enjoy the many
facets of cycling from racing, to touring to family outings.
The marketplace for women’s cycling is becoming more
sophisticated as early “pink-it-and-shrink-it” approaches
have been sidelined as today’s cycling shops now carry a
wide array of products specifically designed for women,
including bicycles, accessories and apparel.
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More compunies have'i;p..ped the
commitment to women’s cycling

for Women

Success at last! | can say with sincerity that the majority of women'’s
bikes are worthy of your attention and respect. The big three manufac-
turers — Specialized, Trek and Giant — have upped their commitment
to women's cycling with more models, more sizes and even more high-
end rides for 2008. Each manufacturer now devotes an entire section on
their website to its women’s products and to helping women discover a
passion for the sport. You'll find how-to articles, discussion forums, net-
working for rides and a wealth of cycling information. The rewards are
huge: more women riders, more women buying bikes and a surge in
female participation in charity and fundraiser events. In fact, communi-
ty involvement is the new trend. But not everything in women's cycling
is rosy —- support for women'’s high-level racing has not seen the same
increase in investment.

Other manufacturers have also made gains in the women'’s market
including Kona, Rocky Mountain, Marin and Electra. And more are keen
to jump on the bandwagon, but as the bar keeps rising so does the chal-
lenge. A bold recent step comes from the small company out of
Macedon, N.Y. that founded the women’s movement in cycling: Terry



